helplng you perfecf fl'lE process OF meal planning

from grocery store to clining table

REGISTERED DIETITIAN-DESIGNED
The Meal Planning Method was
registered dietitian-designed to

help consumers decrease the daily
frustrations of food decisions

and give them back time and sanity.
Lindsey, RDN and Lifesfy|e Cooch, has
had almost a decade of experience,
he|ping peop|e "hecHhify" their life. The Meal
Planning Method was recently acknowledged by Zing!

for their program and community efforts.

SOCIAL MEDIA

g 163 P 165.8k &) 1.3k = 2.2k

subscribers monthly followers unique
monthly visits

FEATURED ON
BRIT+CO « Well+Good ¢« WellSeek
TN Health & Wellness Magazine « SkillPop
The Nashville Guide

BlIZ & BRANDS WE'VE WORKED WITH
Giardino Gourmet Salads ¢« KIND « Manitoba Harvest
Hemp Foods ¢« Nashville Community Education
Sl(i”Pop . siggi's e Tillamook *« The Wonderful Co.
TN Home & Farm

gH'\emea|p|anningmefhod@gma”.com
THEMEALPLANNINGMETHOD.COM



cMeal Plommi

informative and fun for anyone

TODAY'S TRENDS

e 9.9% - average American spend on
food.

e 5.2% - the average spend on food at
home.

e Higher income = higher spend

househo|ds spend more money on

food when incomes rise.

e Older generations - spend more on food at home
(and Frequenf grocery stores more) than the
younger generation after it.

e Fruits & veggies - the average U.S. diet still falls
short of the 2015-2020 Dietary Guidelines for
Americans recommendations for these food groups.

e Millennials are demcnding healthier & fresher food
—inc|uding fruits & veggies—and p|cce a higl‘\er

preFerence on convenience.

Source: USDA

HOW WE CAN HELP
The Meal Planning Method is

committed to sharing the secrets to
mastering the life skill of meal

p|anning‘

Be a part of the mission to he|p

peop|e stress |ess over FOO(J and Flnd

more enjoyment in everyday lifel

X themealplanningmethod@gmail.com
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METHOD

we don't make the meal plans, YOU do

PARTNERSHIP OPPORTUNITIES

BRAND AMBASSADOR
BLOG POSTS
EXPERT INTERVIEWS
GIVEAWAYS
MEDIA/PRESS TRIPS
PANEL DISCUSSIONS
RADIO / PODCASTS
RECIPE DEVELOPMENT
REVIEWS
SOCIAL MEDIA
(Instagram, Facebook, Pinterest)
SPEAKING ENGAGEMENTS
VIDEOS
(Live or Pre-Recorded)
W ORKSHOPS
TV SEGMENTS

- NASHVILLE, TENNESSEE



